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Q U A R T E R L Y

THE UNIVERSITY OF TEXAS AT EL PASO

SAM DONALDSON
A roast honors the UTEP
alumnus, now a renowned
newsman with a
trademark raised eyebrow.

OUR TIME IS NOW
UTEP’s newest ad
campaign is short but
powerful — and on the
Web.

AIMING FOR succsss
UTEP’s women athletes
are hitting the mark and
making history along the
way.
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SPRING 2003 ENROLLMENT at UTEP soared
to its highest-ever level: 16,476, a 7.5 percent
increase over spring 2002. Even more significant
is the 18.8 percent growth in the number of
graduate students, who now account for 18.4
percent of total enrollment at UTEP.

“UTEP has inherent strengths—
particularly its students and
Jaculty—that will pull us through.”

residents of this region are investing in their futures
by enrolling in bachelor’s, master’s and doctoral
programs. They are not only preparing themselves
for more productive and satisfying lives, but also
helping build a stronger economic development
base and quality of life in this region.

One factor that has contributed to enrollment
growth at the graduate level is the emphasis that
UTEP has placed on scheduling courses at times
and places that are more compatible with graduate
students’ very busy lives. Courses are offered in
the evenings and on weekends, and two new
“minimester” sessions, the Wintermester (in late
December and early January) and the Maymester
(in late May) offer students the option to complete
a course in an intensive two-week format. In
addition, courses are offered at a variety of off-
campus sites, enabling teachers in Socorro and
business people in downtown El Paso to attend
classes near their workplaces.

Sadly, this good news has been accompanied
by an order that all state agencies reduce their
current year’s appropriations by 7 percent to help
address Texas’ multibillion dollar budget deficit.
For UTEP, that represents a $4.8 million reduction
in state funding.

Cutting budgets is never easy, but the task
becomes even more difficult when the order comes
well after the fiscal and academic years are
underway. Reductions at this time in the budget
cycle are necessarily more opportunistic than
strategic. That is, we reduce the budget where
funds have not yet been expended, rather than
consider other options—however painful—that
would be available to us at the beginning of a
fiscal year.

|
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All of us at UTEP are pleased that more

UTEP’s recent enrollment growth has also
made budget reductions more challenging, because
we have already expended additional funds this
year to hire faculty to meet the increased demand
for courses during the fall and spring semesters.

Although state funding accounts for only 37
percent of UTEP’s total annual budget, it is the
primary source of support for all of our
instructional programs. It is therefore extremely
difficult to reduce state funding without
jeopardizing the accessibility and quality of
educational opportunities offered to residents of
this region.

As we carry out these required fiscal year 2003
budget reductions, we will do all that we can to
shield UTEP students from their direct impact.
We will offer the Maymester, as promised, and
we will offer a full set of courses in two sessions
this summer, because we know that it is important
to provide opportunities for our students to make
steady progress toward their degrees.

What we must do, then, is to reduce our
expenses in other areas. Among our strategies:
we have imposed a flexible hiring freeze, in which
only those positions deemed absolutely critical to
our operations will be filled; we have deferred
the acquisition of technology, library materials
and other equipment; we have imposed restrictions
on travel; and we have postponed a variety of
facilities renovation projects.

Although we believe that these short-term
budget-reduction strategies will help us achieve
the 7 percent goal set by the state leadership for
fiscal year 2003 with as little short-term damage
as possible, there is no question that over the long
term, such reductions will have a devastating
impact on our ability to provide quality higher
education to this region. To take but one example,
postponing the acquisition of technology will, if
forced to continue, seriously erode the quality of
our academic programs and the efficiency of our
operations.

All of the recent calls for “Closing the Gaps”
in Texas higher education—for educating more
Texans and especially Hispanic Texans—will be
undermined by reduced higher education
expenditures. Higher education should not be
viewed as an expense, but rather as an investment
by the state in its own future.

Within this sobering context, it has been most
gratifying to receive comments from faculty and
staff across the campus, such as: “UTEP has
inherent strengths—particularly its students and
faculty—that will pull us through.” “The focus
will be on people first.”” “Be aware and proud of
what we have.” “Stay focused on our long term
goals.”

This is the kind of commitment and spirit that
UTEP can be proudest of, and it will surely help
carry us through these difficult times.

— Diana Natalicio
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Whether it’s in accounting, economics or
marketing, the bottom line is that UTEP’s
College of Business Administration is leading

the way in education, research and outreach

when it comes to business matters.
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From left: Charles Crespy, dean of the College of Business, Tom Fullerton,
associate professor of economics and finance, and Gary Mann, chairman
of the Department of Accounting, are committed to offering students an

education that will help them succeed in today’s global business environment.
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| Stories by Walli Haley

hat began as a single department in the College of

w Liberal Arts in the 1940s has evolved into one of
UTEP’s largest and most prestigious colleges.

The College of Business Administration, founded in
1967, is one of fewer than 380 colleges worldwide
accredited by the Association to Advance Collegiate
Schools of Business. »

From educating the next generation of business
managers to growing a new breed of entrepreneur, the
growth of the college traces the trajectory of American
business itself.

Today’s college is led by a world-class faculty; including
a chief executive officer, advisors to state and local
governmental bodies, consultants to international
companies, and the president of a national:organization.
They go beyond textbooks and lectures to inspire
students to become tomorrow’s business leaders.

Housed in an impressive 85,000-square-foot building,
with a computer applications learning center and three
micro-computer laboratories, the college offers students
the tools they need to succeed in today’s business world.

Nearly 3,000 students each year seek degrees in
programs ranging from the bachelor of business
administration to graduate degrees including a master’s
degree in economics, a master’s degree in information
technology, a master of accountancy and a master of
business administration.

Business Matters



= A World-Class Expertise

Students enrolled in.the College get the benefit of being taught by a distinguished faculty.

Tom Fullerton directs the Border Region
Modeling Project. He forecasts everything from
housing starts to water usage in the region
stretching from Las Cruces to Ciudad
Chihuahua.

Jim Haines, former president and CEO of
El Paso Electric Company and currently the
CEO of Westar Energy, Inc., is an adjunct
professor and the Skov Professor of Business
Ethics.

Christine Haynes, associate professor of
accounting, teaches auditing and accounting
principles. Her areas of expertise include
auditing judgment and auditor independence.

Anthony Herbst is a professor of economics
and finance and holder of the Charles R. and
Dorothy S. Carter Endowed Chair. From 1992
through 1998, he served as founding editor of
The Journal of Financial Engineering, published
by the International Association of Financial
Engineers.

Frank Hoy is the current president of the
United States Association for Small Business

Reaching
Out

race Hauser owns one of
El Paso’s most successful
franchises, Baskin-Robbins.

But aside from running the top
ice cream parlors in town, Hauser
now helps others learn the secrets
of her success through UTEP’s
Franchise Center.

Hauser, who owns seven of
El Paso’s nine legendary ice
cream parlors, is a frequent
lecturer at the Franchise Center’s
twice yearly symposiums,
offering her expertise on site
selection and marketing.

Recently, each of her seven stores received
her company’s Retail Excellence Award. Hauser
won the coveted national Founder’s Award, an
honor given to those who maintain superior
standards, making her advice truly notable.

Hauser was hardly a business novice when
she acquired her first two Baskin-Robbins stores
11 years ago — she was a successful commercial
realtor in El Paso who once headed the El Paso
Community College’s amnesty education
program.

“I just like business,” Hauser said. UTEP’s
Franchise Center plays an important role for

Business Matters
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and Entrepreneurship and the director of UTEP
Centers for Entrepreneurial Development,
Advancement, Research and Support.

M. Adam Mahmood, a Mayfield Professor
of business administration, has taught
information technology in the United States,
Europe and England. He serves on the state
board that oversees the Texas Department of

Information Resources and is the editor-in-chief
of the Journal of End User Computing.

Tim Roth, the A.B.Templeton Professor and
Chair of the Department of Economics and
Finance, is a former Reagan Administration
official and congressional economist. Now
working on his ninth book, Roth serves on the
Texas State Sunset Commission Advisory Board.

The four departments that make
up UTEP's College of Business
Administration are at the heart
of the matter.

Accounting — Chaired by Gary Mann, the
department provides a BBA in accounting,
a master of accountancy, and a combined
BBA-master of accountancy plan, each
which provides the necessary qualification
to sit for the Certified Public Accountant
exam in Texas.

Economics and Finance — Chaired by
nationally known economist Timothy Roth,

A
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this department offers graduate and
undergraduate degrees in economics and
finance, including a master’s degree in
economics.

Information and Decision Sciences —
Chaired by Godwin Udo, IDS offers a wide
range of undergraduate and graduate
courses in computer information systems,
production/operations management and
quantitative methods in business.
Marketing and Management — Chaired
by Janice Joplin, this department offers
graduate and undergraduate courses in
marketing and management.

The College of Business Administration accounts for more than helping students

those considering starting
a business because
franchises have unique
issues.

Twice a year, the
Franchise Center
offers tips on running a
successful business. The
seminar covers basic
aspects of franchise
ownership including site
selection, marketing,
human resource and legal
issues.

“The Franchise Center
makes people aware of what they don’t know,”
says Hauser, who is a frequent symposium
lecturer. “It makes people aware of how difficult
running a small
business can be.”

Hauser says that
owning a franchise
tips the scale in favor
of making the business succeed.

“A franchise provides a proven system and
process,” says Hauser, who points out the
franchisor provides a recognizable trademark
and proven product. In the case of Baskin-

“The Franchise Center makes people
aware of what they don’t know.”

G
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understand business. The community banks on its expertise to help business people hone

their skills through a series of outreach programs, including the Franchise Center.

Robbins, who hasn’t tasted at least one of their
famous “31 flavors”?

“People get a tremendous head start by
franchising,” she says.

“You don’t have the same independence you
might have starting your own business, but the
benefits are there.”

Hauser continues to run her own independent
companies in addition to operating the franchise.

Hauser, a mother of three who earned both a
bachelor’s degree in business administration and
master’s degree in linguistics from UTEP, still
has her commercial realtor’s license and
continues to run her real estate ventures.

Hauser has words of wisdom for other would-
be franchise owners.

“If you are willing to be team player with the
franchisor, it will work nicely,” she says.

“Owning a franchise is really a partnership.
The franchisor helps with standards and
advertising, but the day-to-day operations are
up to you. But a franchise tips the scale in favor
of success.”

SPRING 2003 « 3



The College of Business Administration ll"ﬂl‘s
a series of outreach programs.

ArkLaTex Collegiate Entrepreneur Awards — The awards are
recognition of exceptional entrepreneurial skill and creativity among
undergraduate students enrolled in colleges, universities or other post-
secondary institutions.

Border Region Modeling Project — The project is an independent
research unit within the Department of Economics and Finance. Headed
by Tom Fullerton, the project houses the 210-equation Borderplex

- Econometric Forecasting Model that encompasses El Paso; Ciudad
Judrez and Ciudad Chihuahua, México; and Las Cruces, N.M. The
model includes demography, employment, personal income, retail sales,
residential real estate, transportation, international commerce, water
consumption, and cross border manufacturing.

Institute for Policy and Economic Development — IPED provides
expert and impartial research, leadership and coordination for objective
analysis and interpretation of public and private policy. Led by Dennis
Soden, IPED attracts more than $1 million in research investments to
the El Paso-Judrez region.

The Center for the Study of Western Hemispheric Trade — The
center promotes and studies trade among Western Hemisphere countries.
The center provides a variety of international business and economic
research to government agencies, the private secttor and academic
community.

The Small Business Institute —The institute, part of the college’s
Marketing and Management Department, offers personalized,
confidential consulting services to small businesses. The SBI teaches
business owners ways to increase profits while providing students
with practical éxperience. -

Centers for Entrepreneurial Development, Advancement, Research
and Support (CEDARS) — Led by former dean of the College of
Business Administration Frank Hoy, CEDARS is an independently
funded stellium of progrgiﬁs designed to help businesses thrive.
Family and Closely Held Business Forum — The forum brings in
national speakers quarterly for its members and provides training in
strategic and financial planning, interpersonal relationships and
other topics.

The Franchise Center — The center offers a certification program
with intense instruction. Under the direction of Carolyn Gough, the
nationally acclaimed Franchise Center has established an affiliate
program and center with the Riverside Community College of Riverside,
Calif., and launched a satellite program at the University of Jyvaskyla
in Finland.

Secondary Education Entrepreneurial Development — The program
is designed to bring expertise into the classroom, giving area high
school students the basic tools to go into business. Last year, students
at Americas and Riverside high schools learned how to start and operate
their own businesses thanks to a one-year $50,000 grant from the
Coleman Foundation.

Small Business Executive Education Program — Today’s marketplace
demands strategic alliances along with technical and basic tools to boost
small business growth. SBEEP provides such resources through a team
of professionals with a wide variety of experiences. UTEP is the only
university in the Southwest to offer SBEEP, sponsored by the U.S. Small
Business Administration’s 7(j) program. The five-day intensive program
is specifically for minority business leaders wishing to expand and
strengthen their position as a small business owner.

J
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> Offering Students Poise and Polish

( i etting a degree in business
requires more than just book

smarts. It requires navigating an
increasingly complex and
sophisticated business world. And
to make sure UTEP students are
prepared to meet the challenge, the
university offers two programs to
instruct students on how to put their
best foot forward during an
interview, cope with cultural
differences and master different
social settings.

Every semester, the UTEP
Women’s Resource Center, the
Career Services Department and
the Student Development Center
sponsor etiquette training.

At a formal five-course dinner
served by Sodexo Food Services,
up to 60 students
dressed in
business interview
attire learn
interview skills as
well as how to
maneuver through
a complex array
of silver,
glassware and
china.

“The most
common faux pas
is that students
often reach for the
wrong glass,” says
Lewanda Diaz,
director of the
Women’s
Resource Center.

But in addition
to teaching
interview
techniques and instructing students
the correct way to squeeze a tea
bag and pull apart and butter their
dinner rolls, students also learn how
to respond to e-mail messages from
their prospective employers.

“It’s leadership/interview
program,” says Diaz. “This program
gives students an extra edge during
a job interview.”

Elizabeth Dahl, coordinator for
science in the UTEP Circles
Program, also works with students
to set them at ease.

“It dawned on me that students
were going out to lunch or dinner
with potential employers and most

Photo illustrations by Laura Trejo

of them didn’t know which fork to
use, or whether it was proper for
them to salt their food, or what

-food to order.”

Through a series of independent
seminars Dahl conducts through
UTEP’s Professional and
Continuing Education department
and career expos, students learn to
accommodate differences in
cultures. For example, Dahl says,
“It’s not uncommon for students
on an interview in Mexico to wait
for as long as an hour for their
employer to arrive, or for Japanese
businessman to expect prospective
employees to bow their heads when
meeting.”

Not only that, Dahl says, in some
cultures, it’s considered bad
manners to look
your superior in
the eye, but in
others, it’s bad
manners to stand
too far apart.

“I tell students
to learn to
appreciate that
particular culture
and its customs,”
she says.

Since 1994,
when Dahl
began her
etiquette
program, more
than 400
students have
learned how to
manage meeting
a prospective
boss from a
different country, and to feel at ease
chatting with that person over
breakfast, lunch or dinner.

“It’s very common for
prospective employers to take
employees out to dinner,” says
Dabhl. “For the most part, it’s a
snapshot of what they expect the
employee to do once their hired.”

Most importantly, Dahl offers
her students words of wisdom.

“Getting interviewed over a meal
lets you share your ideas and
thoughts with your prospective
employer. It lets students and
employers find out if they are right
for each other.”

Business Matters



Measuring

Student Success

Business student Luis Arce, left, interviews
visiting banking executive Robert Gilmer,
a UTEP alumnus.

G
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The success of a college can best be measured by the

L uis Arce is a case in point. Born in Chicago
and raised in El Paso, the senior
international marketing and management major
is a full-time student who also works 20 hours
a week directing marketing activities for the
nonprofit company, Growing on the Border.
The company makes natural and herbal soaps
and bath salts.

Currently president of the Business College
Council, which is comprised of representatives
from every College of Business Administration
student organization, Arce is typical of many
UTEP students in that he is the first person in
his family to earn a bachelor’s degree.

- “Although I
always had a firm
career goal, I
didn’t really
connect academic
preparation to my
goals...I didn’t

Photos by Laura Trejo

W Stellar graduate returns home to run Federal Reserve

R obert (Bill) Gilmer has come full circle.
Recently appointed vice president of the
El Paso branch of the Federal Reserve Bank of
Dallas, the Amarillo native grew up in El Paso
where he earned a bachelor’s degree in
economics from UTEP.

“One of the things UTEP did for me was
introduce me to my career in economics,”
he says.

After receiving his undergraduate degree from
UTEP in 1968, Gilmer earned master’s and
doctoral degrees in economics from U.T. Austin.
He was inducted into the honor societies Phi
Kappa Phi and Omicron Delta Epsilon, whose
members represent the top 1 percent of their
class.

He spent the next several years working as
an economist, first in research at the Institute

“One of the things UTEP did for me was

introduce me to my career in economics.”

for Energy Analysis in Oak Ridge, Tenn. ,and
later for the Institute for Defense Analysis in
Arlington, Va.

Gilmer then spent seven years on the staff of
the Chief Economist at the Tennessee Valley

Business Matiers

Authority, producing TVA’s annual economic
and energy forecasts.

He joined the Houston Branch of the Federal
Reserve Bank of Dallas as a senior economist
in 1989, where his research focused on energy
and economic issues important to the Texas
Gulf Coast.

From 1989 to 2002, he
was the author of Houston
Business, a newsletter on
economic conditions in
Houston and along the Texas
Gulf Coast.

“This is the first time my
title doesn’t contain the word
‘economist,’”” Gilmer noted.

But in his new position, Gilmer oversees the
bank’s activities in West Texas and southern
New Mexico.
Each branch
of “The Fed”
exists to help
conduct the
country’s economic policy and to keep the
nation’s economy strong.

Honored as an outstanding graduate of the
College of Business Administration at a reception
in February, Gilmer was cited as an inspiration

achievements of its students and the success of its graduates.

After all, students are what matter most.

think about how I would become a good
businessman,” says Arce. “When I came to
UTEP, I saw the overall picture. From the start,
I had great advisers and professors, and they
showed me that you do need a lot of education
to remain competitive in business.”

He credits the supportive atmosphere at
the college with giving him the tools he needed
to excel.

“My first semester at UTEP, my greatest
surprise was how supportive everyone is.
COBA promotes a very nurturing atmosphere.”

This nurturing atmosphere coupled with
business knowledge has shaped Arce’s altruistic
philosophy.

“I always knew that I wanted to go into
business, but I've never been motivated by self-
interest,” he says. “Of course, I want to be
successful in business, to make money. But I
think it’s what you can do with that money
that’s important. I want to help people.”

Photos by Javier Vicencio

Banking executive Robert Gilmer, left, is greeted
by college dean Charles Crespy and UTEP
President Diana Natalicio in February.

and a model to students who follow in his
footsteps.

Like many UTEP students, he juggled a
series of part-time jobs while attending classes
full time.

Looking back on his college career, Gilmer
says that what he appreciated most was, as he
describes it, “a certain forgiveness by UTEP for
freshman errors.”

“Like many freshmen who were finding their
way, my grades that first year were not stellar,”
he says. “But UTEP continued to give me a lot
of support and encouragement, during good

" times and bad, and ultimately, that led me to
where I am today.”

SPRING 2003 * 5



Leading Students to Success

Helping students succeed in business requires more than
Jjust teaching them the basics of money matters. The College
of Business Administration offers an array of student
organizations that benefit their marketability.

UTEP lecturer Mary Stevens goes beyond teaching accounting
practices by leading two student organizations — the Accounting
Society and Beta Alpha Psi — designed to give scholars a closer
look at business. v

. As the premier professional accounting and business information
fraternity, Beta Alpha Psi recognizes academic excellence and
complements members’ formal education by providing interaction
between students, faculty, and professionals, and fosters lifelong
growth, service and ethical conduct.

With a long list of student business organizations to choose from,
scholars in every discipline will find a way to reach out to the
community, broaden their skills and learn more about business.

Other UTEP business student organizations include:

* The American Society for Quality is a professional organization
dedicated to the study and promotion of the field of quality.
 The Association of Latino Professionals in Finance and
Accounting is the leading professional association dedicated to
enhancing opportunities for Latinos in the accounting, finance and
related professions. .

* The Association of Information Technology Professionals is
the largest organization representing information management
professionals in the world.

* The American Marketing Association is the world’s largest and
most comprehensive professional society of marketers and has
more than 500 chapters throughout North America.

* The American Production and Inventory Control Society is
a not-for-profit educational organization respected as an authority
on integrated resource management.

* Beta Gamma Sigma is the honor society serving business
programs accredited by AACSB International.

* The Business College Council, begun more than 15 years ago,
coordinates selected activities of all organizations in the college
and promotes professional and educational goals for the benefit of
all business students.

*Delta Sigma Pi is a professional fraternity organized to foster the
study of business in universities and encourages scholarship, social
activity and the association of students for their mutual advancement
by research and practice.
¢ Financial Management Association, established in 1970, is a
global leader in developing and disseminating knowledge about
financial decision making.
¢ Society for Human Resource Management is the leading voice
of the human resource profession and provides its members with
education and information services, conferences and seminars,
government and media representation and publications.

* Society of International Business Students helps students learn
more about global business environment, offers students
opportunities to network with prospective employers and become
more involved with the international business community.

4

6 « UTEP NOVA

S Miguel Gamino: Helping Students Get Ahead

M iguel A. Gamino is putting
his UTEP degree to use in
a big way.

After receiving his bachelor’s
degree in accounting and computer
information systems in 1999, he
got a job with a noted El Paso-
based insurance company — J. D.
Williams.

Currently a vice president, chief
information officer and controller
for the 102-year-old internationally
known company, Gamino is
looking at ways to help current
UTEP College of Business
Administration students improve

]
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their learning experience — in and
out of the classroom.

“I wanted to help business
students gain more real-world
exposure,” says Gamino, who also
is a certified public accountant.

To that end, he created an
internship program — The
Technology
Experience —
that enables five
students each
semester to
work at J.D.
Williams,
gaining hands-
on experience in everything from
using cutting-edge technology to
building solutions for J.D Williams’
clients.

The internship is a joint venture
between J.D. Williams and the
company’s information technology
department known as the Evolution
Technology Group.

Photos by Laura Trejo

The students also receive free
tuition and three hours credit for
the internship class, as well as a
chance to become a project leader
for the next semester, which
includes a scholarship up to $2,000.

“I can expose students who are
excited about technology to the
latest and greatest, and at the same
time, immerse them in a true-to-
life work environment,” says
Gamino.

But Gamino’s enthusiasm
doesn’t stop there. He’s also
working on setting up a computer
networking laboratory at the

“I wanted to help business students gain |

more real-world exposure.”

business college through a donation
from his employer, which will give
the college computers, equipment
and hubs.

“We might name it the Evolution
Lab,” says Gamino, founder and
treasurer of the El Paso del Norte
chapter of the Association of

S Technology
Professionals.

The program
also makes students
more attractive to
recruiters looking
to hire savvy new
graduates.

“We can insure our grads are
getting an upper hand compared to
graduates from other universities,”
said Gamino, who hires UTEP
alumni.

“Once you're able to, as soon as
you're capable, you should improve
things,” he says. “That’s how the
university grows.”

Business Matiers
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In business, moving forward matters most when achieved by employing

Butlding
Momentum

practices that best benefit the community. The College of Business

Administration is no exception.

Accelerated MBA program

Responding to the needs of the community,
the College of Business Administration recently
began an accelerated MBA program targeted
at rising business professionals.

Partnering with JPMorgan Chase and El Paso
Electric Company, UTEP designed an 18-month
and a 25-month program for professionals who
do not have a business degree.

“We at JPMorgan Chase are pleased to play
arole in this program by inviting classes in our
boardroom,” says Bob Snow, president and
CEO JPMorgan Chase Bank.

Led by a team of internationally recognized
faculty, the accelerated MBA curriculum builds
business theory while exploring the best
practices of firms from around the world.

“I am indeed excited about this new degree
option that the college is offering,” says Gary
Hedrick, president and CEO of El Paso Electric
Company.

New Doctoral Program — A new doctoral
program in international business has been
approved by the University of Texas Board of
Regents and may receive approval from the
Higher Education Coordinating Board as early
as July.

College Dean Charles Crespy expects
students to enroll in fall 2003.

“The benefit for the greater community is
that we’ll create a cache of high quality scholars
who will investigate border trade and economic
development,” says Crespy.

For UTEP, the benefit is producing quality
scholars who will make the university an even
more vibrant intellectual environment.

MBA Online Program — Students interested
in pursuing a masters of business administration
degree from UTEP won’t have to step foot
inside a classroom. Instead, students can log
onto the UT Telecampus Web site to earn an
MBA degree in general management.

The MBA Online is a 48-hour degree
program that pools the impressive resources
and diverse perspectives of several accredited
U.T. System institutions. Areas of study in this
degree include accounting, finance,
administration, businéss law,"economics,
marketing, statistics and technology.

For more information, contact Yoli Ruiz
at 747-7726, the U.T. Telecampus, 1-888-
TEXAS16 or visit the MBA Online Web site
at www.utsystem.edu/telecampus/MBAO/home.htm.

Business Matters

Business Leader Lecture Series — For
students, hearing experts talk about their
industries brings business to life. Started in the
fall of 2001, the semi-annual Business Leader
Lecture Series brings nationally prominent
leaders to campus to discuss issues important

to the region. UTEP students get the benefit
of learning from business leaders who can
inspire and challenge them.

Making Room for Achievement — While
the college offers an innovative, exciting
learning environment, plans are in the works
to make it even more inviting to
students.

“I want to create a space to
make students feel more
welcome,” says Dean Crespy.

He unfolds a blueprint showing
plans to create a space where
students can work in teams, study
quietly or access the Internet.

The building will allow
students to use wireless personal
computers and state-of-the-art

Photo by Javier Vicencio technology. N
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Building On Success ,
Support for the College of Business Administration helps retain a
talented faculty and benefits UTEP students and the El Paso area
business community. '
Corporations that support the college successful senior executive is invited to
enjoy more extensive and intensive access  El Paso to share their expertise. The leader
to students who may be future employees  would normally sfay in El Paso two days
and expand and enrich their involvement meeting with faculty and students in small
with college faculty and programs. groups and serving as the featured speaker
Some examples of programs that have in the semi-annual lecture series.
received or are in need of donor support * Student Endowed Scholarship —
include: Helping a student attend college is the most
* Research Excellence Support — meaningful way to offer support. The
A working paper series would fund the average annual cost of tuition, fees and
development, review, presentation and books for a UTEP student is $3,800.
publication of research by the college Scholarships can be established based on
faculty. The Working Paper Series would  student financial need, academic
create a limited circulation series of in- achievement, academic specialization,
depth studies. The work would banking experience or other characteristics.
acknowledge financial support at the « Internships — Introducing bright
conferences and in journals in which the students to the workplace can benefit both
work appear<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>